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“Are you a hooker? All the hookers hang out at the Dorr Mill 

Store.”
Terry Dorr can’t help himself. The Grantham, N.H., resident and 

owner of the Dorr Mill Store in Guild, N.H. (a village of Newport, 

N.H.), seems compelled to cheerfully rattle off every “hooker” 

related double entendre he can think of. He even sells T-shirts with 

the words “Another Happy Hooker” boldly printed on the front.

It’s all in good fun. The Dorr Mill Store and traditional rug 

hooking go back hand-in-hand to when Dorr’s parents, Irene and 

George Dorr, first opened a mill and retail operation more than 

45 years ago. According to Dorr, his parents went into the woolen 

fabric business, at least in part, to supply Pearl McGowan — known 

as the grand dame of rug hooking — with the colors of wool flannel 

she needed to bring her artistic visions to life.
Decades later, rug hooking remains “all about the colors,” Dorr 

says. “I spend my days trying to figure out which direction the color 

trends are going in.”Change is constant, and impossible to predict. Dorr cites the 

case of a rug hooking camp started by instructor Ann Ashworth in 

Rutland, Vt. Ashworth and her students transitioned from using 

solid colors to implementing designs made with “blended, textured 

colors,” Dorr recalls. The trend took off. And since the Dorr 
Mill Store is virtually the only retail outlet nearby that carries rug 

hooking supplies, Dorr had to adjust his business to meet the new 

demand.
Rug hooking is not the sole focus of the Dorr Mill Store’s 

inventory. Though the mill itself is no longer in use, the store 
remains a multifaceted enterprise, offering expansive rooms full of 

clothes, wool appliqué kits and supplies, jewelry and other gifts.

Rug hookers make art out of wool flannel with 
the help of the Dorr Mill Store.

Hooked on Color
But on a Friday morning when Jan Seavey of Henniker, N.H., gathers with students at Dorr Mill for rug hooking lessons, it’s clear that the spirit of Pearl McGowan lives on at the store. A bona- fide artist who describes a decades-long career in rug hooking as “painting in fabric,” Seavey says, “the Dorr Mill Store 

is my palette.”
Like many a rug hooker before her, Seavey comes for the colors. She also comes to expand her students’ understanding of rug hooking as an art form. The craft started in the early 19th century as a way to use leftover scraps  of material to create colorful and durable floor coverings. The basic technique of using a crochet-style hook to pull continuous loops of thin strips of fabric through woven cloth (everything from burlap to fine linen) has changed little. In fact, Seavey says, once you know how to pull a consistent loop, you have pretty much mastered the technical side of the craft.

Here again, the colors come back to center stage. 
“Most people don’t see things in color,” 

Seavey explains. “So just because you can pull a loop doesn’t mean you can create a beautiful rug.” Her students stick 
with her for years at a time, Seavey says, because they need the eye and expertise  of an artist to teach them how to choose and blend colors to their best advantage.The Dorr Mill Store is the place to find those colors. And maybe get hooked on exploring a new craft.

Diane Taylor is a full-time home caregiver and a part-time freelance writer. Formerly a resident of Orford, N.H., she now lives in Bowling Green, KY.

R E T A I L

Dorr Mill Store
Route 103/11
Guild, N.H.

(603) 846-3677
dorrmillstore.com
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Advertising Rates
Please note: only color ads are available

Who Should Participate?

For More Information

Ad Layout Specifications

Printing

Ad Materials

 » Galleries
 » Individual artists: all mediums
 » Museums and historic sites
 » Art venues, such as theaters and opera houses
 » Musicians and performers
 » Professional photographers
 » Retails stores with local artwork
 » Supporters of the arts community,  
such as corporations who sponsor art shows

please call (603) 863-7048 or email info@kearsargemagazine.com

Web offset, saddle stitch, 4 color (CMYK). Trim size is 5.5" by 8.5"

Due Monday, April 4, 30 days before publications date. Email ad materials 
to artguide@kearsargemagazine.com

Please supply advertisment files in PDF format with all images saved at 350 dpi, 
convert Pantone colors to CMYK, do not use spot color and be sure to embed all 
fonts. Layout charges may apply to rework ads submitted in other applications. 

Fast Facts
Size: 5.5" by 8.5"

Print run: 10,000

Distribution: Direct mail, Kearsarge Magazine 
readers, and available at local galleries,  
bookstores, retail stores, and other high  
traffic areas

Available: May 2016 to May 2017

Web: theartandgalleryguide.com

  Advertisment Cost Size (width x height)

  Cover $900 5.5" x 8.5"

  Full Page $750 5" x 8"

  Half Page $500 5" x 3.875"

  Quarter Page $250 2.375" x 3.875"

  Business Card $125 3.75" x 1.875"

  25-word description $25

The annual Art & Gallery Guide is the area’s go-to resource for 
information about artists, musicians, photographers, storytellers, 
nonprofit organizations and crafters in the Lake Sunapee and 
Upper Valley regions. The full-color publication includes profiles 
of painters, galleries, poets, metalworkers, weavers and other 
creative souls, as well as a directory by town. With thousands of 
copies distributed for free, the guide highlights the extraordinary 
talent in our area, and invites residents, visitors and seasonal 
tourists to support the local arts.
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2016 ADVERTISING CONTRACT

Copy and Contract 
a. Kearsarge Magazine reserves the right to 
reject any advertisement at any time.
b. Advertisers and advertising agencies 
assume full liability for all content, including 
text, presentations and illustrations of 
advertisements.
c. Kearsarge Magazine assumes no liability for 
errors in key numbers nor, for any reason, the 
omission of an advertisement. Liability 
for errors for which Kearsarge Magazine may 
be found legally responsible cannot exceed the 
cost of the space.
d. No cancellations are accepted after 
closing date.
e. Advertising insertion orders are accepted 
subject to the condition that Kearsarge 
Magazine shall have no liability for the failure 
to execute such advertising because of acts of 
God, government restrictions, fires, strikes, 
accidents or other events beyond Kearsarge 
Magazine’s control.
f. Advertisements are accepted subject to 
the understanding that the advertiser and its 
agency have the right to publish the contents 
of their advertisements. In consideration 
of such publication, the advertiser and its 
agency agree to indemnify and hold harmless 
Kearsarge Magazine against any loss, liability, 
damage and expense arising out of such 
publication.
g. Kearsarge Magazine reserves the right to 
hold the advertiser and/or advertising agency 
jointly and severally liable for such monies as 
are due and payable to Kearsarge Magazine.
h. Kearsarge Magazine will provide proofs of 
new advertisements that required production 
by Kearsarge Magazine. Kearsarge Magazine 
is not responsible for proofing errors that may 
have been missed once advertisement proofs 
are approved by advertiser.

Payment Terms
a. All ads for the Art & Gallery Guide must  
be prepaid. Mastercard and Visa are accepted.
b. Preferred positions (a specific page or 
specific placement on a page) require a  
10 percent premium.
c. Past due invoices will be subject to an 18 
percent annual finance charge on balance due, 
and the advertiser agrees to pay all collection 
costs, including reasonable attorney fees.

Company Name

Contact Name

Phone

Fax

Email

Address

City/State/Zip

Please check all that apply:

 � Covers  $900 (inside front, inside back, outside back)

 � Full page ad  $750

 � Half page ad   $500

 � Quarter page ad  $250

 � Business Card   $125

 � 25-word description  $25

Please email your description to info@kearsargemagazine.com

All ads must be prepaid. Last day to accept ads is Monday, April 4. Please send
check or money order to Kearsarge Magazine, PO Box 1482, Grantham, NH 03753
You may also pay online using MasterCard or Visa at
www.kearsargemagazine.com/advertise/purchase

SIGNED

NAME

DATE

Please sign and fax to 
(603) 863-1508

Thanks!
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